AURA
U

DUCATION

MA Design and Visual Communication

2014
University Institute of Venice - Italy - 2017
BS Communication

2011
University of Padua - Italy - 2014

LOURDED

Events and Fashion & Luxury Goods Management

European School of Economics of London
(ESE) 2019

Experience Design - from Research to Prototype

Advanced Training Course at Politecnico of Milan

(Poli.Design) 2018

SOFTWARE SKTLLS

N —

Sketch

Invision

Indesign
[lustrator
Photoshop
Premiere

After Effect
Wordpress
Logic ProX
Blender
Microsoft Office

AREA OF INTEREST

Fashion & Luxury
Music

Cinema

Design and Visual Art

Travel

+44 7709 9919929
. ondon, UK

ouro.ge|onesi.fo|i@gm0i|.com

WWW.|ouroge|onesi.com

'm fascinated by the synesfhesio of digi’ro| experiences and | s’rrong|y believe in
the cross-contamination of the senses that affects the creative process.

Visual communication is my food and | trust in the ever|osﬂng ink between music,
arts, tashion and cinema.

WORK LXPERTENCES

Showroom Coordinator

Present

- Jan 2021

Max Mara Ltd. - London

Managing Showroom along with the Showroom Manager; Overseeing a team of 7
interns; Setting up for se//ing campaign (rotation of 16 co//ecfions, 9 rooms) for
se//ing campaign, press doy} sfoff—froinings and specio/ events, Setting up and
managing the showroom ogendo - Buying AppoinTmenfs//\/leeﬂngs/\)\/o/k fhroughs
(over 400 accounts per season UK and EIRE); Managing supplies, repairs of the
facility - Negotiating Contracts, Tracking Budgets; Supporting with I T issues;
Dealing with clients” queries - Logistics Faulty garments Deliveries and general

queries.

Mar 2020

Visual Merchandiser - Oct 2019

Max Mara Ltd. - London

Regular store visits across London department stores; Supporting with VM of shop-
in—shops; Assisﬂng in showroom set-ups for se//ing campaigns and press doys,-
Responsible for making Training Books and Visual Presentations Had hoc
showroom activities.

Nov 2017

User Experience & Service Designer - Mar 2019

Digital Entity a Design Studio @ NTTData - Italy

Working within an inferdiscip/inory c/esign feam to p/on, visualise and define new
user and service experiences; Managing research activities (research strategy,
ethnographic based user research UX research); Designing system mapping.
customer journeys scenarios and service specificoﬂons,— Ana/ysing data and
generating behavioural patterns; Designing functional wireframes and prototyping
of interfaces; Organising Workshops with heferogeneous groups of clients and
stakeholders; Working c/ose/y with c/eve/opers,- Creating presentations and design
stratregy documentations; Trcms/ofing requirements into sfy/e guides[ design
systems and o/esign patterns.

JTHER CAPERTENCES

Communication Designer and Event Coordinator

Nov 2015
- May 2016

Time Records - ltaly

From event concept and branding fo event experience - Responsib/e for overall
management of events inc/uc/ing space reservatrions catering any audio/visual
needs; /nfegrafed online-offline communication design,- Communication strategy

Dec 2014
- Apr 2015

p/onning; Creation of editorial contents

Communication Designer

SpazioFMG per |I'Architettura a Cultural Gallery - ltaly

New Corporate Identity - Developing the relationship between the viewer and
visuals; Responsible for Brand Management Visual Design and Exhibition Design.
The new corporate identity of SpazioFMG was officially presented to the public at
Iris Ceramica and FMG Fabbrica Marmi e Graniti's gallery in Milan during the
week of Fuorisalone 2015.



